iHeartRadio Music Awards set for March 11,
2018
Thursday, June 29, 2017

iHeartMedia and Turner Announce Return of iHeartRadio Music Awards,
To Air Live on TBS, TNT and truTV Sunday, March 11, 2018
Performance-Filled Show Will Return for the Third Year
To the Historic, "Fabulous" Forum in Los Angeles
iHeartMedia and Turner announced today that the fan-driven iHeartRadio Music Awards will
return to the historic, "fabulous" Forum in Los Angeles on Sunday, March 11, 2018, at 8 p.m.
(ET)/5 p.m. (PT). The event will once again be simulcast live on Turner's TBS, TNT and truTV; on
iHeartMedia radio stations nationwide; and on iHeartRadio, the all-in-one digital music and live
streaming radio service.
Now in its ﬁfth year, the iHeartRadio Music Awards is a star-studded event celebrating the most played
artists and songs on iHeartRadio stations throughout 2017 and a preview of the upcoming hits of 2018.
The show will feature live performances from the biggest artists in music, surprise duets and
collaborations, and personal artist stories of how the biggest songs of the year came to life. Since the
awards' inception, the lineup has included live performances and appearances by such superstar artists
as Bruno Mars, Taylor Swift, Katy Perry, Ed Sheeran, Big Sean, Rihanna, Sam Smith, Lady Gaga,
Madonna, Blake Shelton, Kendrick Lamar, Pharrell, Pitbull, Shakira, Justin Bieber, Chris Brown and many
others.
In addition to celebrating music and artists, the iHeartRadio Music Awards celebrates the fans, millions
of whom cast their votes for the winners through social media. The 2017 awards show scored
tremendous audience growth for TBS, TNT and truTV, reaching a total of 9.6 million viewers across
multiple platforms, +6% over the prior year.
Ranking as one of the most talked-about television events in social media last year, the 2017
iHeartRadio Music Awards generated 165 billion impressions throughout the promotional period. It also
proved its strength on individual platforms like Twitter, where it was the #1 trending topic in the United
States and worldwide the night of the live simulcast. In addition, the iHeartRadio Music Awards won the
night with the Nielsen Social Content Rating, ﬁnishing ﬁrst ahead of The Walking Dead.

"We created the iHeartRadio Music Awards to celebrate the artists and songs we play every day across
America on our more than 850 radio stations and the iHeartRadio App," said John Sykes, President
of Entertainment Enterprises for iHeartMedia. "This is the ﬁrst ever awards show that is truly
driven by fans and we found the perfect partner in Turner, with their deep programming assets and
diverse audience reach that reﬂects our 265 million monthly listeners."
"As this year's simulcast on TBS, TNT & truTV demonstrated, the iHeartRadio Music Awards has
everything you could want in a music awards special and more," said Michael Bloom, senior vice
president of unscripted series and specials for TBS & TNT. "It not only has the ability to attract
and engage a huge number of fans across television, digital, mobile and social media platforms, but
also gives those fans the opportunity to vote for their winners in several categories, making the whole
night all the more exciting. We're conﬁdent the iHeartRadio Music Awards will continue to grow in
2018."
Among the many winners of the 2017 awards were Justin Timberlake’s “Can't Stop the Feeling!” for
Song of the Year, Adele for Female Artist of the Year, Justin Bieber for Male Artist of the Year, The
Chainsmokers for Best New Artist presented by the all-new Subaru Impreza®, twenty one pilots for
Best Duo/Group of the Year and Coldplay for Best Tour. In addition, Bruno Mars received the most
prestigious award of the evening – the 2017 iHeartRadio Innovator Award – in recognition of his
unparalleled contribution to popular culture and the music industry.
More information about the 2018 iHeartRadio Music Awards, including the award categories and ticket
info, will be announced at a later date.

About Turner
Turner, a Time Warner company, is a global entertainment, sports and news company that creates
premium content and delivers exceptional experiences to fans whenever and wherever they consume
content. These eﬀorts are fueled by data-driven insights and industry-leading technology. Turner owns
and operates some of the most valuable brands in the world, including Adult Swim, Bleacher
Report, Boomerang, Cartoon Network, CNN, ELEAGUE, FilmStruck, Great Big
Story, HLN, iStreamPlanet, Super Deluxe, TBS, Turner Classic Movies (TCM), TNT, truTV and Turner
Sports.

About iHeartMedia
With over a quarter of a billion monthly listeners in the U.S. and over 85 million social followers,
iHeartMedia has the largest national reach of any radio or television outlet in America. As the leader in
multiplatform connections, it also serves over 150 local markets through 858 owned radio stations, and
the company’s radio stations and content can be heard on AM/FM, HD digital radio, satellite radio, on
the Internet at iHeartRadio.com and on the company’s radio station websites, on the iHeartRadio
mobile app, in enhanced auto dashes, on tablets, wearables and smartphones, and on gaming
consoles.
iHeartRadio, iHeartMedia’s digital radio platform, is the fastest growing digital audio service in the U.S.
and oﬀers users thousands of live radio stations, personalized custom artist stations created by just
one song or seed artist and the top podcasts and personalities. With over a billion downloads,
iHeartRadio reached 100 million registered users faster than any other radio or digital music service.
iHeartMedia’s platforms include radio broadcasting, online, mobile, digital and social media, podcasts,

personalities and inﬂuencers, live concerts and events, syndication, music research services and
independent media representation. iHeartMedia is a division of iHeartMedia, Inc. (PINK: IHRT). Visit
iHeartMedia.com for more company information.
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